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44-56.

@ UNIXJZ20 270 FAAEAT&T VURBIE TS50 S R KT SENUERAE REL, e vt i
I VUR RGE. W20 ML TOEARATF UG, AT&TEFrTUNIX AN 7 (AR B ffH .



HPEN 5005 —— BB S R

WA AT S BT R A NI R GE, Linuxde By [T
K, wEe v, JFAERA KA A AT R s SN SRy . SRAAR A RIT
KA TR T B — MW EAT . S5 LinuxZ U 12 ) 5 AT A VEAK AR 58 4 X0
TR EWFAIT KA . 2D NNA T Z E TR AR L 28T — K
M “ vl ” S ARG, KT G LBt

B HRBH =TSR

IR WAL AE NN AR A g B 2 F o JXRR A 22w AN H [
BB AR AR AT 2 S . SULF, QU & S RS A B s, A
SN LG B /b 0 T B 6, DA— R (075 30 Al o i)
Al Xl QT E SR LR E RO . EAA T, AR = 32 2
QUFERA, Walh: (DrRDEEEEH @ felHn )L alHr.

(22 k)

AR, BEIAUN TR B 5, W KESLHT g, LAl L RIFRINE
Fri ke R G A S GG R W ri kv o AR SRR S 1R (Kim and
Mauborgne, 2005)#t, G Fr G HLLs, QB A B2 Z02% 18 A H 1) T 3% 75 ],
AN TESr o AT 25K T T 1 (K BEHE SRS (Blue Ocean strategy) Ji VA& 5 5K
AR Ho, WO R T AT AN AE AR b (B0 R S0 ) 11 375 1))
THGR T B AR R TS 2 M . VB0, HBOBIME T 41 3 ML AR ) 75
K, AATTESCAR T B R IR K e B RO e [RIRE, P B3k Rk R T
FL R 45 (098 g, Al R R — b R LT AT R 7 2, Al P ELIBR R R 1 £ 1) )
R BB ALY . X5 T AN, ROV R SRR
FO A HRHEL T AR W] AR e K R VA B o AR TR 1) 3 2 5N AB iy
(EES S Ve & i B S

(D W. Chan Kim and Renée Mauborgne, Blue Ocean Strategy (Boston, MA: Harvard Business
School Press, 2005).



E— GFMFEENNE

7o IR

7 b BB A SRR BT i R 554 ) T 3, O O B iR AT i 1R SR 2% 0
FEo R BERIT I 2wl AEABATT 07 A Je rb s R I T o (KT BE g, A A8
ORI (R ST 10 i, [ kR 3 4 B RDRE (O T, VB 7= S B R
R —AARARRE. PH— AT LB WA, B 5 0pk
FE T KR I QG RF A RIS i, AR, AR R 5URiPhone &
At i T PR KA

IR 7 i BB I8 5 0T R A A0 e G AR ) QR R 5 SO F it . d i 0
PNE) SR EDE S, AATTVGR B AT Bk B A RS AR AN AR N B AT
PUg, AAEBTE TR T H BB M5 SR LA AN N P, O B S R
s, WAL R AN T AR R S T . B, — TSI B
FROY T FEABAL BT (VRBO) [ HL 11 55 ik 55> A B ELIER W (10 ) oA 2 7 et 7
W58 RS BB AT A VT o Tt A IE A PR B i) EEL B 0 TE AR P 7 i o

ki3l k

NG5 SRR S UL m ARGk H BRI RGN 38 SO
F§(Davenport, Short, 1990)#iMk 45 FEaIHT E Xk “ Ay SEIL— AN B )Mk 45 45
() — BRI IAN AT S o VXN 70T LAAEAE TRl GO EE R b, A3
T HIHE . FEAFRE L. RS EERERIAE AT . LSRR BT B A b AE T
CANE T A HLURATT L B R, S AR I TR N SR B

AN Y S5 IR AR 2 P RO A I ROR L. E e, SR A
Bt HAAEIER, Wdul, EaE T WIRIANTIEER, b m A gt
TREIME. Hk, — AN RS iR v E v LAV 2 8005 5 B N AR
{H, MITE A5 WAL AR SRR . 28—, USRI R T

(D Michael Brooke and William Mills, New Product Development: Successful Innovation in the
Marketplace (Binghamton, NY: International Business Press, 2003).

(2 Gary Hamel, “The What, Why and How of Management Innovation,” Harvard Business
Review (February 2006), 72-87.
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