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handicap [ #5121Z ] handicap = hand+i(n)+cap, 2 LA 2 J5F I hand TFZE T4 cap, Pk
n.&v. BT | 19005 H O ARG .
AF [ #1184 ) [A] 3iA] : obstacle, barrier [Ef% .
leled [ 7254217 ] unparallel = un+parallel; parallel ( n.&v.&adj. 47 ; A1), ) BN para+llel, para-Hif
unpara ele 2 9 . — “« v LSl 4 P =
g T R FESH” =beside, llel =~ 1V BIE “FATLR” —FERE I3, AFHAE
a .] Ry 13 Frawell N N “ = ki \
e [ #iR¥ARE | parallel B T V477 19 & LAk, A ML AH TR B9 & L. 40 parallel
points in the characters of different men A~ Rl A B9~ PE AR R 2 Ak
[ 72&421Z ] predominance = pre+domin+ance, pre- “fE B, domin 5 domain ( 404 . 45 + )
predominance o s .
(it [FAR—FE AU b PR B oy, B GEiE HiAv
n.
[ ZNi54A & ] the predominant feature of sb.’s character J= AL i) 32 BAFAE
sensational . . o . S
e — [ FSRATIZ ] sense JAIAR “JE5E7, -sation £41A) 5 24 , -al JE2510] 5 4%
a ]' 7 s \ . . e — . . N S
. [ #1iR#A & ] sensational literature 2> AJ BN HUVE S ; a sensational crime 3% A W7 [ (9 9B 4T -
5 E N
fest [ #£5:121Z | manifest = man+iftest, B : man A, if J215, est WA IR, “H NI
manifes
LIS
adj. WIHK) . S - . . L .
. [ ZiR3AE | MEE At E] L iA4 apparent, obvious, evident, clear, plain, distinct, definite
V. ’ I’ % S ) -1 Ny g o . . « ”
“VERERY” s VESh AT [E] iR show, exhibit, display, demonstrate, certify “FHH”
restructure [ ’2&ACIZ ] restructure = re+structure, re-F=again, structure ( v.&n. ¥Ji& )
v, 41 [ Z1iR 3R ] The past has revealed to me the structure of the future. 1 25 [a] FR /R T A KAYLERE

arm

1. A history of long and effortless success can be a dreadful handicap, but, if properly handled, it may

Fif i Kift 1] A

become a driving force.
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[ FBEEREAT | But Ja D2 — > if 51 B SR AT, AT i R I 0, BT 6 — 2L,
Al AR i AT ) S v, 5 T sl kA AR AR, IRAIE A |if (it is) properly handled, MiiX B it 518 1 CHY a
history of long and effortless success.

(%3 ] —Bi RKmiseAT Ao th 55 Iy AR A ) g sl BRI — Rl T M A R R, (B AR B , X Rl
GISESURELI N SEiiE| i P

2. America and Americans were prosperous beyond the dreams of the Europeans and Asians|whose|economies
Fif WiE R N7
the war had destroyed.
TETF ]

[ B EEf#HT ] whose economies the war had destroyed 1F 2 1# M\ ]{&11 the Europeans and Asians, JFJE /2 the
war had destroyed the economies of the Europeans and Asians. 74 7 beyond the dreams of A% T & “fi A b A6
Z:iu ...... ”O

[ ] SEE M EE R 2 5 5 A DA WO 18 Ot Je R 3 .

3. For a while it looked as though the making of semiconductors,[which/America had invented and which

NI iR & Fifr
sat at the heart of the new computer age, was going to be the next casualty.
ETNA (FRATE) TS5

[ BEEREHT | as though (= as if 415 ) 51 5 A9 M ATJJE: looked MK 1E. i M A 154 the making of
semiconductors, 15 it #43 & was going to be the next casualty, IMijiZ 5 2 [6] B9 P > which 5| 5 ) )\ F] J& the
making of semiconductors MEFRAEMEAETE , RN M2 A TS

[ 32 ] BrtEAIHAE B OV E I AR SE E AR, TR AT — s eRe 2%
B

bl

1. The U.S. achieved its predominance after World War | 1. 3% [ 78 55 — Wt 5L K % o BRSS9 51 i o7 F) it
Il because . = °
[A] it had made painstaking efforts towards this goal [A] BEC 2N — BArf i B R %S
[B] its domestic market was eight times larger than [B] B AT L ARG AR\ A5
before [C] B HEES T R 2B AE B 5 Fr E i 2857
[C] the war had destroyed the economies of most [D] HFERBY55 8 1Rl T 200 kR
potential competitors

[D] the unparalleled size of its workforce had given

an impetus to its economy
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[BR]C

[ T ] 4,

BE—2 . B R O IH] World War 11, @ 7E 55— Bt .

B S — B, ARBUE R BRI RER LS, R EIEA A EH AR, TR AT
Al —AFa F [E R AR R\, Tl G35 A BN s RS, A 5 E L35 iRk SO AR B s i T
3 [ 1Y BN 38 B B M 7KF, SR AR A ik AN 201, PR i i 5 1Tl B 835 .

5= MM, #R 4% “America and Americans were prosperous beyond the dreams of the Europeans and
Asians whose economies the war had destroyed.” ( S i ZE5EF136 F 1 5 #7KF, ZECH A FE IS dik
ANENRY, DA RS T AT 25 ), B RAE C 32E55 .

S0 HrRIE . ALC.D SEIUAR M4 T SCH S, A ZE3 D painstaking efforts 5 I3k effortless A
—3(; B ¥ETjiH larger than before 5 CH than any competitor ANF, D 3£ HF unparalleled £ SCH B4R 111 7Y
economies of scale, [ PEI AT BB HE SR size of its workforce.

2. The loss of U.S. predominance in the world economy in the | 2. 20 42 80 44X, 25 EI7/E AL B4 A 45 2
1980s is manifested in the fact that the American : FAT AT T R B A o
[A] TV industry had withdrawn to its domestic market [A] A= Z= 45 01 2] T E AT
[B] semiconductor industry had been taken over by [B] 2 FRAT ML B Sl AP A m) 4
foreign enterprises [C] ALK I C 7 A R AT M Z ST
[C] machine-tool industry had collapsed after suicidal [D] 4Tl R TEr E A T
actions
[D] auto industry had lost part of its domestic market

[ZEX]D

[ T ] A0

B B E T G L the loss of U.S. predominace Fl in the 1980s 5 v 7 L& 45 — Bt .

B RS B, K EUME B “By the mid-1980s Americans had found themselves at a loss over their
fading industrial competitiveness.” 15 5 3 “Some huge American industries...going to be the next casualty” 4 il 5—
SRR

O =0 W BB I RSB X R IR A SR . B B 7S i) $E B “Foreign-made cars and textiles
were sweeping into the domestic market.” ( #F 0 42 F1Z5 2Rt EENT Y. ) L R AT LIS FE A =k 2
TETENTI . LAk D S,

SEIOAL AR . B 1987 AN Ik, SEEIFIHLALHIERT HA Zenith —K T (MAEC IR TCAT : Zenith
i E LG B A BRA RN ), B & E AL E 2k 25 T RrA T, Bl A e 5H Bifn—
AR E], FE— BRI, 2 ARSI AP EE R T — 32 Bk i A 5 R I 1 58 U AR 2, AT L
HERR B 1301, 28 —BHER THURHIE L on the ropes, FlH &5 HiJA R Z B AFEFE FR , 7 LIFSH] on the ropes
Sy R e R MR, X AR MR BB ETE R ZE N AT, IR A BB RIUT A RMEAT N ATRIHERR C
TR,
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3. What can be inferred from the passage? 3. NS REHE S RSB 2
[A] It is human nature to shift between self-doubt and [A] 7 A IR M EERE H IRz R N A T
blind pride. [B] 55 iR 7R T XF AR O AR
[B] Economic decline may bring about the loss of [C] &P B IRk T E BRA 1
confidence towards the future. (D] KA R0 DL Ry it — 20 1 . R~ 6

[C] The revival of the economy depends on international
cooperation.
[D] A long history of success may pave the way for

further development.

[ZEX]B

[ fE4T ] B

H— . M e B SCHER] . from the passage, RE 4 H o

5520 A £ “It is human nature to shift between self-doubt and blind pride.” £ A 4 “Self-doubt has
yielded to blind pride.” 5 & Y THLIEI, 18 L5 I SORFF, BOHERR

=20 B I, TR0 NI SRR LG 0, WSCH “All of this caused a crisis of confidence.” 7] UK
B, Horr “all of this” F84X I SCHE B 38 I Z B 45 1018 2 90K, 50 B SEIUER

VU . C T “international cooperation” J& T ICH A4

B D ISR HESE—FA)IE “A history of long and effortless success can be a dreadful handicap, but, if
properly handled, it may become a driving force.” B B F R DRI, Z WG, T BEPRRAAEE S, X B EAZ
X —AIE R A SRS, R IFAS R SR AR A R 8, (T3 G SCME R, AR EAT, SRR -

4. The author seems to believe the revival of the | 4. fEF I NIEEZLTAE 20 {4 90 AL 5T LU
U.S. economy in the 1990s can be attributed to the 0T o
: [A] 250 A AL
[A] turning of the business cycle [B] Tk A5 H4 1) P
[B] restructuring of industry [C] & BB PR MGE
[C] improved business management [D] # & L
[D] success in education

[BER]A

[ 4T ] 2099,

S— . M T OCEER] . the revival of the U.S. economy in the 1990s, & {75 PU B

55 . B RAS U B, $REUE B “Few Americans attribute this solely to such obvious causes as a devalued
dollar or the turning of the business cycle.” (fR/0A 3¢ [F A — FL AR B4R I KT 5 STl {8 53R b R IR PRk A
S5 WY o ) VAR 2 D BRI, P few Rn eSS, % WA E T4 hardly, barely,
rarely, scarcely, little %5, Attribute...to... A7 “H&f---+-- AT 7, 5 owe...to..., ascribe...to..., credit...to... ZF[E] %,

=2 BFST . E&IAH “a devalued dollar or the turning of the business cycle” f 3£ 35 & IR A JRIA
ik A
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S AR N, R n B, YEEHEF] “Self-doubt has yielded to blind pride.” ( AfITASH: [ IR IREE, 1
HHHAK.) ZJESIHT Richard Cavanaugh, Stephen Moore, William Sahlman AJ3E RIS TEX — W5, FEAR X L
NAERE B B RRY, MEE R Tk e AR, FFA e i8R . B #EWUZXT Richard Cavanaugh frif “American
industry has changed its structure” 9 [f] U4, il HEBR . C EITJE X William Sahlman fI7 15 “a golden age of
business management” [7] L, BCHERR . D B3R T A

(KW

— BUB R BA A 55 AT g s T RE R — Bl AR AR B (A AR PRS2, Bl T fE
e —BeEsh Iy 5 R IR ORISR, SRERFEA T X R — 2 A B 31 - EA0AT LR 54
[l R/ \AF B T 3, S Tl B BT AR A RO 2255 . SRR A 50 BRI R, TR BORFIRAT
5 [ A g PR RIS e 22 108 ) P DR Y AT [ (RS e AR B Y o

R RN ES P R b e N S 2 R B R T (R S v 2 6 R VAE B3 T N N v L A = ) o S DR s
WRMIRE . BT 20 fitad 80 AFACUH I, WXt H 3 B i Tk 5e 4 Iy, S RBP4k
A, — LIRS Tk, A B 7k, EAZEA G . 2] 1987 4F, SEE HRIF Zenith X — <RI
A7 R o ( AEC S IR TCAF : Zenith T244F 7 AR LG A2 I ) Sl R MY 8L IEAE R
A RN, REBPUR TS E B el FtEoim O &= 0 B SRR LR AR
W, AR AT — IS e nl REC T — 2 E & .

AR 518 T —SEEEHL. SEEA LAY BT SR Z . M DT ERIA A 2 R RE 228 7750
SEASTRIY, I ABATR AT N BB NI, 20 THad 80 AEARH N, AATTR G Tl s iR iy i RIAE T —
W — R IR o e FE ATIRLEA I AT [ F) ¢ B P e 26 0 B E 5 H 2 R A 5 e B 200

TR 1995 4F, 24 H AL A A Sy BRI, SE[EATR] LU FOAFRAORR [ K A — [l i, AR 56
MR IX— A B AT KT S ST AE R I A B R e Wm0 5 W Bt o AT TS A FRMBE, T2 | H AR
CRE M T CRBUE T A, BT TR, 2 TR, ORI B 5 R A B e A TR B K B A - R
IBPIE L RIS XA B R AT Be A S 08 - SOURUL: B BIFRATAY AL IEES R A B A,
PEA—A SR, BIRE AL MO R BE i - B2 S AR AN PR 2 X — I 0 G 1 Al A B Y
AL A

Text 3

In the first year or so of Web business, most of the action has revolved around efforts to tap the consumer market.
More recently, as the Web proved to be more than a fashion, companies have started to buy and sell products and
services with one another. Such business-to-business sales make sense because business people typically know what
product they’re looking for.

Nonetheless, many companies still hesitate to use the Web because of doubts about its reliability. “Businesses
need to feel they can trust the pathway between them and the supplier, ” says senior analyst Blane Erwin of Forrester
Research. Some companies are limiting the risk by conducting online transactions only with established business

partners who are given access to the company’s private intranet.
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Another major shift in the model for Internet commerce concerns the technology available for marketing.
Until recently, Internet marketing activities have focused on strategies to “pull” customers into sites. In the past
year, however, software companies have developed tools that allow companies to “push” information directly out
to consumers, transmitting marketing messages directly to targeted customers. Most notably, the Pointcast Network
uses a screen saver to deliver a continually updated stream of news and advertisements to subscribers’computer
monitors. Subscribers can customize the information they want to receive and proceed directly to a company’s
Web site. Companies such as Virtual Vineyards are already starting to use similar technologies to push messages to
customers about special sales, product offerings, or other events. But push technology has earned the contempt of
many Web users. Online culture thinks highly of the notion that the information flowing onto the screen comes there
by specific request. Once commercial promotion begins to fill the screen uninvited, the distinction between the Web
and television fades. That’s a prospect that horrifies Net purists.

But it is hardly inevitable that companies on the Web will need to resort to push strategies to make money.
The examples of Virtual Vineyards, Amazon.com, and other pioneers show that a Web site selling the right kind of
products with the right mix of interactivity, hospitality, and security will attract online customers. And the cost of
computing power continues to free fall, which is a good sign for any enterprise setting up shop in silicon. People
looking back 5 or 10 years from now may well wonder why so few companies took the online plunge.

1. We learn from the beginning of the passage that Web business

[A] has been striving to expand its market
[B] intended to follow a fanciful fashion
[C] tried but in vain to control the market
[D] has been booming for one year or so
2. Speaking of the online technology available for marketing, the author implies that
[A] the technology is popular with many Web users
[B] businesses have faith in the reliability of online transactions
[C] there is a radical change in strategy
[D] it is accessible limitedly to established partners
3. In the view of Net purists,
[A] there should be no marketing messages in online culture
[B] money making should be given priority to on the Web
[C] the Web should be able to function as the television set
[D] there should be no online commercial information without requests
4. We learn from the last paragraph that
[A] pushing information on the Web is essential to Internet commerce
[B] interactivity, hospitality and security are important to online customers
[C] leading companies began to take the online plunge decades ago
[D]

D] setting up shops in silicon is independent of the cost of computing power
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ke et
F8 =04 g FARAY N SN
5B N AN A2 o AR S5 B IR
K — n__ /\4 S é N, \\
P 5B S HEI T A I A T
o5 B P IR b s B S 1y A2 Ak
SEVUEL: N1 F 2 IR R
(DH B
[ 254812 ] conttempt, con-4=7, tempt Fia] “v. FHE", XF A ANEBIEFT15 B — X
contempt T RIS N AL B, contemptuous adj. BEALAY
n. AR [ %0159 FE | [FARIA attempt (v. 2230 ) > & 2 at- +IA# tempt; temptation ( n. 752 ) —
TR tempt + 4474 5 4% -ation
[ #5217 ] pro+spect, pro [ Fi+spect & — 1] i H— &2 ; prospective adj.
prospect [ %0159 B | [AIARIA] spectacle (n. 371 ; A1 WL ), spectator (. YLAX ), perspective (n. F

I, L5 ) 5 suspect (v PREE ); speculate (v, BLZ, #EM ) — TR spec-25 ] T-HTZR spect-
‘&E‘”O

hospitality
n 35 s S

[ 7254212 ] 45 hospital AL UANIA] .
[ Z1iR4 R ] 25U A iR 4 different ( AN [7] )—indifferent ( ¥ /N &0 ) 5 consider ( %
& )—considerable ( &Y ).

enterprise

n. ARl FERUL

[ ’2&ACIZ ] enter+prise, enter ¥EA , prise 2 F=prize, “VEARE " — L)L “PEHUL" Ip “A
AP 2 RAT R

[ #1iR#F8 ] What recommends commerce to me is its enterprise and bravery. 7EFE ¥,
R AT U A TE T IS o R

[ e KRATIZ | retsort, re-J & , sort FAIA] “7p28” BRAR . JE SR S 0l 2, AT & K8
BT Fb RS2 A, FROM Rl AR 22 B b A AL VR AR S AN A IR L T, TiE R AN AR,

resort SR B A
N BRATAL
n. JHE; B e . o
KT [ 0124 ] I never resort to a prepared script—anyone who does not have it in his head to
V. 2]
do 30-minute extemporaneous talking is not entitled to be heard. & MASK B T35 i %
AOTER , AEATAEANS 30 23 RIRE GG A 29 A 08A BEAs LR KT
[ #25:i21Z ] pro+mot(e)+ion, pro-[A]{if, mote AR “iz5lI” =move, -ion 4418 J5 28— [n] Hij
promotion

n. fieit s FHIR

Bl B2 T
[ ZNiR#7 R ] [A] iF)A enhance, reinforce, advance, boost, heighten.
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