Business Card

Warm-up: Have a Try

1. Put the following Chinese into English.

wer (i) HERAIRAR
Fow
FlL: 13Ewssswkn
==Ll kRl )] 26.com
Hihk: 22808 TEWITH 1 B skt
HEE i : 241000




2. Put the following English into Chinese.

The College of New Jersey
Donald Vandegrift, PhD
Professor of Economics

School of Business

Add: PO Box 7718, Ewing, NJ
Tel: 609-771-2294

Email: vandedon@tcnj.edu

Background: Learn Something About Business Card

TERSES T, s R —fitrad, wE—Musimsl, FeEpEsE TR
XM TE R SCA SIS 2, FEXTARE T, K A 4 B e SORARA 2
Mo #h FEEEAES . TAERA ., B HRFR. Hhhl . Wil . & B LU HR 1
HiHESE

24 B ESSE AT FR S name card, visiting card, calling card 5%, card, 9<% A EIE &
BORFIRAS A . IEARIE . FRMER, EA LUT R R A

HoE, WA R IE S KE LA 4, BRI R RS Hpth—2kdk
LHAWUN KRG8 EFERE, URAEL, FE,

Hk, —sk/VI# R, A AR AR, PR 4 s 05w DU 2% 88 5 2 1
5B, WHIE ) 4E S (university 45 B8 uni.) . ZH-5 1R U 46 (Bank of China 461 A
BOC) %,

Discussion: Talk About How to Do the Task Well

1. SR A5 R FIE R

WA RIE, WHREKRE.. &R s, s i B
Voo, B WA — MG . B4+ BE (P45 + 1, 40 George Walker
Bush (F%7f - iK% - fifl) o George £2#( 44 (Given Name), Walker /25144 (Middle
Name), BIARNGIE T —A2F, HEALE, FRZG G4, W Walker 45
BUE TR W, B T AT, flhn, 17 5HACE. LEY 41 FSg 2
George Herbert Walker Bush [ 44 X 5T, —MBdEM T, FEEFTEG /Mt George
Walker Bush %)% 745 25 1, George W. Bush, Bush f&#: (Family Name), i H:Z
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TR, X ERr EAHA

PR B A AR 4 PR A4, —BeRHIZEZ . it % s . A4
ANHSCAZE TINS5t IR S8y FE PR ARSE 1 £ FK
W H B 5 F 44 James, John, David, Daniel #1 Michael 5%, % VLI T 244 Jane,
Mary. Elizabeth, Ann, Sarah F Catherine .

TEJE N B, AT eR S PRk, RS ER 8 Ry s b PRy in),
BTN E iR, 5. 55 Hid” k.

PRI SOl 22 S Tl FRAT TR S A 44 R AT & PR 7 2, ARMEFRE S E Ayt
8, X — S ETE AL DO AR AE . B, 24FRAT1HE Margaret Fl Charles 431 5
VRO CHRARTNARE M AR WE, RE CHISERT CBIRT M BT R E
2T

DUE N5 P LU e ARy rs . flan,  “#”  “mi” Mg R EE
WL 2, T T ) SRR B AL e
NN, Sy 7RIS, AT DS 5k — 287 DU thald A 1 R IR,
fihn, #% Mary % “HEH” , Diana BN “EUZIE” .

HA L NS PRGN —BeR AR BRIk, BRI R S
PR BB A, HABER - TIOR R T 3280 i i, J. C. Smith BlE R 1. C. L%,

2. e A TR

1) & HLIE L ey E0iF

AR RZ R, (BRI T IR S PRk B, BN, sk 2%
“} Zhang Yiguang, FRATHEAT DL EAR A R R ARG 22 7ol @i, X FEXTHZ
e B R UGES Sy, B St

2) A undniF

DUE A VEAERT . SATEf, 0 HAEF R, B, BR. g, A%, At
AEWR, miEs. FS, BKEE. — B2 8 Wiz fem/he, Uik, 8
W PR N ZGEAE— & N, % & 58 1% N Zhuge Liang, KKPHH 478~ Ouyang
Zhongshi.

3) FA ey HF R ENIE
ARFTIER, e RIS AP T B S HES I JE A —RERY, R E R PEAE AT
AAEE, PGS TT E NGB o — B PRE &SI 4 B Al b SO 2 BRSO T [ ) > 157

JEAATT A AR JS L 44 BCPE R, A0 SE AT B S LK - SRR (Bill Clinton), Hirp Bill /244,
Clinton Sk (H AR ELKE H O 2 F BRSO AL\ T T T o A R4 B ) 7y 2T 167
e, B, W (Yao Ming), #EEdCdE “BK” jcfent, & M7 EG. 0
HY A A ORI BRSO, K A RS T, AR, AR R,
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“WEHA” SEASRL T Ming Yao 1o f&BEIEE WL, SRIATERT . HAEE MUTPFS I,
KT EER W5 %7 WIRYE, EE TR AN RS, 50T, WAL
KRS . Fln, TEA] IR Jianjun, Wang 5% J. J., Wang.

Tk, AL A R AT RS B ek BE, B A& iy <k 42
KE, DRI GEEOEN, BRI T ek, DestENRE 2k
AT filhn, ZEiEnT DIEIER LI Kuio

4) PRI L FRAIF

MENBR T A FZIMAS H O TSR TR, W n] D S8 4557
— R BIRE, WA BT B RIS 4, EE R4, B,
5K IV B #H13N Zhang Yanan, iXFESIREA SR, (HibifR A — I 4 F52: Carol, iX
FE—k, FEXTUbAY 24 P TPt vl LARHIEEA Carol Zhang, FEXFAMACHEHY, Hpd
G A TR G WMNE N e .

3. T blise

BRI T AR TE B T R TR A Ak, SORERE M, BT LA —A A H el
H—FiEs CAEMHRTMA S . SR IZGE AL ), W ERAT, EEh
Bank of China, #%i’5 % BOC, ANRefEAEsiek, #5114 the Chinese Bank ¥ the
China Bank, #B2EANZ 4,

FRA U], 75 BSR4 PRI, N 1 SE A A OCTRORE, B S A i 132 R
TCHZBUNHU RS, R A ORI T A IE A PR, 48R REHR I B 2%
BIRE, DAEUH B — U 22 iR ELARD .

PRI ETE, TA AN E TR RS, H21R of | the, and 55 R — /N
AT AR BUR, FPF A Tianjin Municipal People’s Government .

PN AR S A4 B AR, N FDGEDR Y, AL, N3N Tianjin, i
AR HER. BPAARTES MM, FHIGED S e, WRRRR
W, (AR, BIGEREE AR, han, R WA g —2%
SH HIAREL” B Go Believe, B A B DUE ORI MEHE N IRAET
REZATH PV B T RAFEDS .

4. A )RR

(1) company, —fFgCBcEM . BAEATKNAR, Tig MR/, 7
FoR o aEAET, company FEA B Z . FHFARIZAFRET, company il 46 1% i
Co., U Caterpillar Tractor Co. ( REFE#EIFERHLAF] ) o AFEAFRFEY company —in]
W H AW, U Allied House ( BREZEHTAH] ) .

company A/ FEAFR, A[FEZFAE], WL RGIETR

affiliated company Mg AFl; srad . B AR (WnlH affiliate)
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associated company

BB N A BRS (CF 20% 2 51% ROy 53— NG A )

import and export company P O]

holding company IR W)

insurance company PRES 2 )
investment company PR
joint-stock company Bt A ], A
limited liability company A FRTAEA T
limited company AHIRAT

parent company IS /NS

subsidiary (company) B/

public limited company (5% ) B A PR A
incorporated company (%) B A PR W]

JE[EH H Co., Inc. UL Co., Ltd (H4 IEE AR H Co., Ltd. [, 40 International
Engineering Co., Ltd. EPR TFEAHR (£) .

R, WA % EAF ] Co., Inc. 1Y, (H—fHA W T Co., Rl Inc.. A
Co., Ltd. thg & Co., H A Ltd.. /4 Dun & Bradstreet Inc. XS\ — A i LR\
Al ().

(2) corporation, YEN “/NE]” H, WI46m% A Corp., 32 EJCIE—MIA N company
A HEABA R T corporation, 1 [E )™, WAy A PR w], A0 T 9 [E A9 limited
company, i 5% [E A R 2 7] 19 4 R 1 % H Inc. ( H1 incorporation 4 B 1fij A% ), {51 4n
Morton International Inc. B4 [E PRy 7 ( EH] ) o

A NINH, corporation 753 E eih rh s BA M A NS R A F, [HA A 4
Hho WRIRATZINEZME T &I, NAF A corporation K ZIERE AR, Filn
Lockheed Corporation % v A i/ Fl . WtEd, S Y2 FIFR-DH corporation, K
FNE . H A5 2 w5 B d ] corporation.

(3) HAthZ R 2\ /)& A ia)if

incorporation, — IR /A w], /DR U Wal-mart Stores Incorporation K /K
A A BR ]

firm, A “F'T. AR ZE, Z8RWASWAL L&, firm BEEHT
ONFEIAFRIIE DL L BN The firm of Smith & Jones 5245 #5302 @) (FEIEX I,
firm X B CE: company) .

agency, AS EOMACER ACHIAEE, A A w17 B, WSl () B g ACEE B A A Al

airline (s) , airways, air, avia, aviation F/RAIAS A H o

line (s), R FHEAE iRl S HAEFE MF S A Rl FKH, 9140 American President
Lines ZE[EBGHM/AFl, Eastern Shipping Line Inc. ZR 75 MYAF (4F) o
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industries, industry, industrial % FH7EA GI AR, M RR “S0l” “Tolk” %5,
#1141 Farmland Industries 437 TV /A ) ( 35 ), Australian National Industries Ltd. 18 A F|
WERETAAH,

enterprise(s), “fMbvHE]” “SLYFE” , 4N Coca-Cola Enterprises A 1 A] SR
AT () .

stores, PR B AN, A “FENFT Z . U Hobby Lobby Stores “4f
R FEERUE (£) .

service(s), 28RS F] . 514N Japan Postal Service H ASHE55 7).

system, 5 FH 45 AH XT3l 37 MLAS 41 B 19 &R S 41 21, 5 W Columbia Broadcasting
System HHE LT #& A H]

group, “HEH" “FEHIAF]T , HUN Citigroup EEERAF] (3£), LG Group LG
el (%) o

holding, “¥HE/AR” , il HSBC Holdings I FHMAF (32) .

assurance, insurance, “fRFE2NTE]”, U0 Sun Life Assurance of Canada & R ABH
NFFRB 2y ) . Samsung Life Insurance — & NGRS () ©

laboratories, “WilZ45/y®]” , Ul Abbott Laboratories FEREHIZ /A H] ()

office, B/ TRINAFAFR, WHKFIR “HAH" “IpFab” 45, Bl head
office /AT, life office AFFPREZNF], home office E PN E/AT], fire office K KRR
/N), Frankfurt Tourist Office ¥ % v fRik IE N /) (75)

proprietary, “FEBAHET , WHATE WL Pty., ZH T AHEAIFGAE, 40 Broken
Hill Proprietary fii & 15 fv /R ¥ M~ Al (B KA ), South African Industrial Cellulose
Corporation (Pty.) Ltd. R Tl £F4E 8 F .

associates, “WK5" “BCEAFT , WHELOEA, U0 Sanders Associates STl
AAH]

association, “HXA/AHF]” , #l4l Reader’s Digest Association, Inc. £ SCHEEG 2
(%K),

alliance, “H%%” , {44 United Launch Alliance Bt& & STBCH AN H (5£) .

incorporated, “/A]” , Ul Pacific Semiconductors, Inc. K P FARAF] () .

son, brothers, WHIEAFAPRE, —MEPEH . 41 Lehman Brothers Holdings
e R E A ] (2€), R.R. Donnelley & Sons Company JHZNF]ACFAF] (5£) .

Messrs, A AR ZFRH Messrs (Mr. FIEFOE ) IR EERHI L, Messrs A
WY, BN Messrs T. Brown & Co. 13 B2 Al

trust, {FFEAH]. energy, AEIR/AH], electric, A . HEF/AH] . motors, VA4AH].
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5. 060 1. SSIRPRAG FRIR

TERIMEZ R, PRI B IR, e, WK, S Rt ot =
e b SHE BRI 1 2%, (HA&E 44 il v O — A SE PR S . TR — 2l
BN P SR E A

Head Office BVAH] Marketing Department &84
Headquarter SR Import & Export Department 3£ F175
Board of Directors HH After-sales Department 85 IR 558
General Manager Office ~ JZAFHIMAZE  Accounting Department 15535
General Office JSOIE Y Public Relations Department 23 X
Production Department Hz FEER Technology Department 7 AR
Product Department YO AR Training Department Sl

Q & C Department FiEEHIEE  Dispatch Department & 523
Project Department TSR Purchasing Department R
Engineering Department T2 Material Department A4
Industrial Department Tk R Logistics Department 4t 1B
Branch SA/NEE Advertising Department | 45
Administration Department 17 EHE Planning Department > X3
General Affairs Department 155 Information Office [ajigat / fajiH At
Sales Department AR Reception Desk/Center  Fijf5 / 3500
Sales Promotion Department it #41 Customer Service Department 2 ]Iz
International Department  [E| Rl Call Center SENR SMINVAL R P SN
Business Office (Branch Office) B ()

Product Development Department A ipAY &

Personnel Department PNE 5

Research and Development Department (R&D) B & 3¢

Human Resources Department NI

Secretarial Pool =

o TR . ST SO IR AR R

Chief Executive Officer (CEO) HRESITE
president; general manager PRt 23
chairman; president of the board; board chairman #EF K
senior advisor =)
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vice/deputy president; vice/deputy general manager
assistant president; assistant general manager

assistant to the president /general manager

executive vice manager

vice-manager-technology; technical manager

vice-manager-material
vice-manager-manufacturing
vice-manager-planning
vice-manager-personnel
editor-in-chief

associate (deputy) editor (-in-chief)

executive editor; commissioning editor

head director; chief

deputy head; director; chief
chief engineer

chief designer

senior engineer

senior economist

assistant engineer

economist; economic administrator
accountant

agronomist

designer

architect

technician

rescarch fellow

chairman

secretary general

executive director

standing director

6. e SCHA R
1) 3% ok w Bi%

PSR A FEBIUP I d /N, BRI IR

| B3R

Rl w2z
[P ZS ]
pevzpiiiliipeil
PATEI 2 P
FORE| 3
Vgt m 28
e el =]
TR 22
NHRIz
S/ L
Il 3= 2

DR L
FiE
e
ST AR
Jo8taanlil
g T AR
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[l 24 HOREHES , SOGE BN G A S o 7B SCHBHERE, K TR BT IA AT o

(1) HPRk
4. New York 4124, Wall Street 78/R 7.
(2) Bk

N . Tceland K5, Pearl Harbor 22¥k#E, Buffalo 7K 43k .

(3) HEIRF

51 41 New England # 9%4% 22, Port Victoria 4 Z F| W%, Cape Lopez ¥ il 57 ,
San Francisco —# 117 / IH4: 111, Surabaya 7K / ZR 5N ( ENJE ), Viadivostok 2 &% /
PR G v (P W), Zamboanga —F B / 2N (JEEEE ), New Zealand #r
[l

BT SO B R R DA =8

(1) AH A b2 AN [A]RE:

fil4n: Cambridge GIFF (D[ ) / AT AT (£H)

San Francisco [H4x 111 ( SE[H )/ & « 9B 2 VHHTRL (TR EE )

Florence i 12 15% ( BAA ) / Wi (2H)

Montreal ZEFFFII/R (&K ) / SEEFHE) (F)

Sabang VPEE ( ENRE ) / 5530 (FEEEEE )

Tanga FHI5 (4iifa) ) / I (IS ) /30 (W)

A Den Pl (i ) /Aden T (2]7])

£ Long Beach ( 32[F ) / £t Longbeach (#7742 )

1522 5e AR Frankfurt ( #2[5 ) /Frankfort ( 3£[F )

Y ZF). Victoria( JINEEK ) / Vitoria ( ELVE )

() Ay A IE—NEZEA, mE A SGESCH ], B0 2 E 1 24 5 T
BHEZE, filin, Vancouver (EAFE ) B HE L EILEMER . 41 Hamilton ( %
SR ). Kingston ( 4750 ). Newcastle (I~H1/K ) %

(3) A M EZ LA M7 AR B4, B B B M 44 s TR B LT e i X
i, #E3EEA = A INEA Amsterdam ( BTEHRRPE ), 000 T3 REM . MK
IHATA LM

2) WP bk EIF

T SCHBE S HESIIU T 2 KB, x B x 8 x T x X x [ x 5o fERCPRERT,
A L2y (T “BUAIXT 1Y AT By ) BEDGEDFE, HFFES, 1 Huangyan
ANHG R Huang Yan, £k SoCHEMEESFRIT, WgmaE T2z fm, mdEs
AR e BN, WA SN T A XCRARUR 102 5, #R%: 3180207 AJiF
A No. 102 Huangjiao Road, Huangyan District, Taizhou City 318020, Zhejiang Province,
China.
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LA L, HhEROZ O B 5, TS SEHIEAA S, WIFE
—f7, AT T, (AR AFRAT LA, i .
Rooms*#*, No.***Road/Street, *** City (Post/Zip Code)
*#xxProvinces**
w%x(Country)
SERE R AT X R + T X4 + MBS = BB
AT XA R bk e e — R, FRIENIR B, ATBIX e 4%, Bk B4y
BT (455 T S ETE N E RS ) -
« [ % (State) : H1ENERILHIE (the People’s Republic of China; P. R. China;
P. R. C; China)
« B9 (Provincial Level) : 44 (Province). Hif1X (Autonomous Region), ELFETT
(Municipality directly under the Central Government, &K Municipality); 4¢7l17
BIX. (Special Administrative Region, SAR)
o HZ% (Prefectural Level) : HiIX (Prefecture). HiA7H (Autonomous Prefecture), Ti
(City); % (League)
« B.2% (County Level) : H (County). Hifi & (Autonomous County), i (City). T¥
EEIX (District), Ji# (County)
» £ 4 (Township Level) : £ (Township). [KJ%% (Ethnic Township), % (Town),
HriEINFAL (Sub-district)
hSCHbHE R R 1]
o T 52 B 2248 Zhongxing Town, Chongming County, Shanghai (Municipality)
o W5 AR XA U /KT Hulunbuir City, Inner Mongolia Autonomous Region
« WA G MNTH EFREEE 2 Longxi Township, Yuhuan County, Taizhou City,
Zhejiang Province
o VLIRNE IR M T 2 X K78 Taihu Sub-district, Wuzhong District, Suzhou City
Jo& T kA R ) r A e — S AR e A TR A T OB X4 AR INX L TR
Tk X4, X AR HE LT .
o “BK” W[k “Road” mi4EE A “Rd.”
o “fi. 1" WA “Street” F “Avenue”
o “HLOFECBT AN “Lane”
o “WFET AIRER “Alley”
o HAF. /NXT AN “Village” ¥ “Residential Quarter/Area”
B D5 S I BHE, SOR MR PR — 2, W SO LRI T 1 i 4 B 5 IBRTE
fln, s#E302% ., 3 SRE2 B0 102 %, XA “x x x " “x x x S SR
bR EE, — UL Building SkREax;  “E”7 —iIFE Room 1 Suite. iRH

| B3R 10



BIAT 435 PERY . Suite 302, Building 5; Room 102, Unit 2, Building 3. Suite A1 £4~
room ZH i, 41 a three-room suite, HATFA T T HAY LS (B ), EAEREED,
IRNTFERIE D T, AR G 57 80 %7 m, NS SR YE bR kst
Suite 1%, Room.

IEAh, fEX—gubhk ik 2% h g an “Hoc” “RE” YR FARWE, G, AR
—INVABET)Z 1-3 %7 "k “Rm. 1-3, 5/F, Office Building E1” .,

WA, Z R T EARR, FRESCHhE A ) R B s e i . R 0 4 i
WU

* [X: District—Dist.

e Tk Industrial—Ind.

o k. Street—St.

« %: Road—Rd.

«j&: Avenue—Auve.

« Kili: Boulevard—Blv.

« /2. Floor—/F B{ Fl.

« K#%/ KJZ: Building—Bldg.

« /NED . Apartment—Apt.

* J5[E]: Room—Rm.

Follow-up: Do It Yourself

1. Translate the following English into Chinese.

(1) Associate Engineer

(2) Training Supervisor

(3) Sales Representative

(4) Planning Department

(5) SUITE 304,145-157 ST JOHN STREET, LONDON, EC1V 4PY
(6) 770, 54th St, Brooklyn, NY 11220

2. Translate the following Chinese into English.
(1) R EB

(2) B

(3) ELC

(4) fis15

(5) ALt vE X P =3 b 2 5, Hik4h: 100089
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(6) R 1 1T A TR e B B 34 5 601 =
Homework: Practice Makes Perfect

1. Translate the following Business card into Chinese.

Filmon Hardware, Inc.

John Taylor

Sales Manager
FHI Building, 725 Oak Park Avenue, San Diego, CA 91023
Tel: 2976 3322  Fax: 2976 3366
E-mail: johntaylor@thi.com

2. Design a Business card according to the following information and
then translate it into English.

AN N

TAERA: NEEZEFAN (EH) KA RA R
TAERETT: SRR L

R SR s

TAEMbE: Jeat@ M X & Tl EX —X 15
fEgw: 101107

Eﬁlﬁ 133 skkskeskekeokeokok

fEH: 010 61526245

LT IEA: Tuandu@126.com

| B3R 12



Horizon Extension

BURE. BWERAFNFERZSE

Household Electrical Appliance Co., Ltd.
Technology and Trade Co., Ltd.

Iron and Steel Company

Knitting Company Ltd.

Industrial Group Corporation

Electronic Technology Development Co.
Woolen Textile Co., Ltd.

Fashion Company Ltd.

Advertising Company

Aquatic Product Company Ltd.

Travel Corporation

Garment Company Ltd.

Electronic Equipment & Materials Corporation
Textile Enterprise Group

Foreign Trade Company

Trading Company Ltd.

International Investment Company

Plastic Products Co., Ltd.

International Economic Cooperation Corporation
Garments Industrial Company

Computer Technology Service Corporation
Project Contracting Co., Ltd.

Beverage Company Ltd.

Construction Engineering Co.

Porcelain Industry Complex

= BRI A FR
Accounting Assistant
Accounting Manager
Accounting Supervisor

Administration Manager

FIHEAA PR A
BHE 55 4w
BER 2 ]

FHEUA R A
Foll FE A 2 ]
BRI R A
TBYLARAT

IR 2REA B A T
A
KA R T
il A
A R A )

HL A b 2 )

iR b £ A
XA 5y A
oA PR T

[ PR A R A F
B AT BR 2> 7]
P EEAT
AT 2 7]
HHRALEARNR S A F
TR RN A
YR PR 7]

I TR ]

P 2E Al £ AT

it
Lt
St

Frgz
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Administrative Assistant
Adpvertising Staff
Application Engineer

Bond Analyst

Bond Trader

Business Controller
Business Manager

Chemical Engineer

Civil Engineer
Clerk/Receptionist

Clerk Typist & Secretary
Computer Engineer
Economic Research Assistant
Electrical Engineer
Engineering Technician
Export Sales Manager
Export Sales Staff

Financial Controller
Financial Reporter

F.X. Settlement Clerk

Fund Manager

General Auditor

General Manager’s Secretary
Hardware Engineer

Import Manager

Insurance Actuary
Interpreter

Line Supervisor
Maintenance Engineer
Management Consultant
Manager for Public Relations
Manufacturing Engineer
Market Analyst

Market Development Manager
Marketing Manager

| B3R

FrE B

] TAEAD
I AR I
UEZF 5T B
UEZF22 5 51
g5 AL
552 3
e TR
TR
ROY / HETF Y
SCHRAT AR
BT AR
et EilELH
AL AT AR
TR
SR
HMERH
W55 AL/ S
IS a=UN
HMIRIZ S B
W55 | Fea 2 B
GRIRIS

S PRRLA

(AL ) B F AR

iR ]
PRI HE T
(WEZ37

PR A
Hefe T REIM
gegdiu|

N> SHIEZS L
il v TR M

T 53t 51
iR Biw. & SZ3 1
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Marketing Executive
Mechanical Engineer
Office Assistant
Operational Manager
Personnel Manager
Product Manager
Production Engineer
Programmer

Purchasing Agent

Quality Control Engineer

Real Estate Staff

Regional Manager

Research & Development Engineer

Sales Assistant

Sales Manager

Security Officer

Service Manager
Software Engineer
Systems Engineer
Tourist Guide

Trade Finance Executive
Translator

Typist

W E
BUAR T2 i
DINE B

B E
N R
e

7 i LA
FEFF b

K (15T ) B
Jo i P TR
b = HR 5

HuIX 2B

W& TR
B Bh

By Rz
LN

Hiz g5 i B
(FHEHL ) B T AR
G LA
W55
izl

1593

=i
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Business Exhibition

¢v]
-

T N =
OPWme-S

* 15 - 17 JUNE, 2016
BEIJING

CHINA NATIONAL CONVENTION CENTER

Warm-up: Have a Try

1. Put the following passage into Chinese.

The World Expo is a large-scale, global, non-commercial exposition. Participants
are mainly governments of various countries and international organizations. The World
Expo constitutes an arena for the participating countries to display the achievements and
prospects in their social, economic, cultural and technological sectors and is a grand event

where people from various countries gather together to exchange experience, learn from



one another and develop cooperation. It has been reputed as the equivalent of the Olympic

Games in the fields of economy, technology, and culture.
2. Put the following passage into English.

2023 4F7 A 21 H, 2023 i (dbat ) FE R b R e Va2 7 v [ Br i BE rpocs
Free, AJmERal “IBmiefe, SO t; RS E s S8BT, g
P, w2 AesSCil, JFE PR SRR 2 iR B,

Background: Learn Something About MICE

95 e W A 2 e — DR 7, xR RIS R, 7Esif b —fH MICE
#2ikK, HI Meetings (21 ). Incentives ( 2ZJilljikii7 ). Conferences / Conventions ( &7
{418 ). Exhibitions / Exposition ( 58 % ) Al Event ( TG 3h ) AU E PR G4
i, SRR, )Rk M&E (Meeting&Exhibition) J& %43 Ji 5 4> [ (1) —Fli gt
B, HEFLE RN MICE X —48 B R R .

Meetings, incentives, conferences and exhibitions, or Meetings, Incentives,
Conferences, and Events (MICE) is a type of tourism in which large groups, usually planned
well in advance, are brought together for a particular purpose. Recently, there has been an
industry trend towards using the term “meetings industry” to avoid confusion caused by the
acronym. Other industry educators are recommending the use of “events industry” as an
umbrella term for the vast scope of the meeting and events profession.

Szl feid 25 20 SE L E SR Z I sh g R A S A 20 T2 90 X b 1B
THE, s Rl AR Rl NS 198 AR A R, Wkl TIRZAHCAT IR,
SRR AATIE. 2010 4F RIS 5, FRE Ve A T B EoR A & e 4 .

MICE Tourism ( 23 JEHRIT ) &Nl AR R A — >0 3XA Tk, $8RIHZE 745
Fh ol RS NTE SIPL T IT AR IR IRFTE 3015 Incentives (S JANRF ) W2
OSTUN T BRSNS R LT s m e R R L T A S R R IS 3

Discussion: Talk About How to Do the Task Well

1. S SOARIYIE SRR

SREICRIE T RIS 0k, B SR G EMEGn S A thEe, fFiEs Rk B
BAS RA AR, DIE N AMIL TS el B B, B2 ARG SCA
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5] 2. A comprehensive convention center is designed to host meetings and exhibits under

one roof.
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f§] 3. The New York IAS (International Auto Show) is actually described as a premiere
annual automotive event that is well recognized both nationally and internationally.
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f] 4. A convention center has air walls to divide the space to fit the need of the meeting
or the exhibit.
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f] 5. The client company should be open to suggestions regarding the style and location

of the event and the type of event program.
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Bl 6. W E (B [ BRSCAR 7=k 1 % 28 % 25 China (Shenzhen) International
Cultural Industries Fair
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{51 7. New York International Gift Fair 412 [E FrAL e

{51 8. International Restaurant & Food Service Show of New York A ERET 5
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1] 9. Canadian Mining and Industrial Expo, Sudbury, Ontario ( 1£%¢ KBS 51845 F1]
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J5ii%: China Yiwu Cultural Products Trade Fair has been successfully held for three sessions
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continuously.

2% . Yiwu Cultural Products Trade Fair has been successfully held for three consecutive
sessions in Yiwu of Zhejiang Province, China.
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The 7th China (Shenzhen) Int’l Brand Clothing & Accessories Fair
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2% % : The 16th CISILE (CISILE 2024) will be held on April 6-8, 2024 at the China
National Convention Center in Beijing, the capital of China.

{E: CISILE J& China International Scientific Instrument and Laboratory Equipment Exhibition
RS
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43197 BOOKEXPO, I AMERICAN J5 & 4 AMERICA, i fijZk—ut,

B 15, S w7 EPRARG R

J5i#k: The 5th China (Guangzhou) International Automobile Exhibition

g7k The 5th Int’l Autoshow, Guangzhou, China
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1] 16. Create a database of people you’ve invited to the meeting or exhibition. This database
can then be manipulated, categorized, and used to target certain groups of invites.
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1] 17. 1t is universally acknowledged that advance shipping enables exhibitors to confirm
the arrival of their freight at the show. Additionally, freight arriving at the warehouse in a
timely manner will usually be delivered to the booth during the contractor’s move-in period

at straight-time drayage rates.
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f] 18. Where a large number of under-age patrons are expected, the concept of a “Parent’s
Oasis” is used. The efforts in providing such a facility are more than offset by the reduction
in effort needed to deal with the young audience at the conclusion of the event.
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f4] 19. The unique “complex of show excitement” among exhibitors and attendees will make
its debut in “New York Healthcare & Beauty Exposition”, which, as a result, will make a
special contribution to a sensational program involving the World’s leading healthcare and
beauty media to jointly promote the professional healthcare and beauty industry on both the
consumer and industry trade levels.
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B, AHE A B AR B g v i L B sy, B (1) make a special contribution
to a sensational program i Z=#k— & FCO0L B AR H;  (2) involving the World’s
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leading healthcare and beauty media HJJ 5 tHE S T50 e B 7 R i 5 6 A AR #es (3) to
jointly promote the professional healthcare and beauty industry on both the consumer and
industry trade levels 75 1 4 2% 2 AT Al 51 55 J2 0 26 [ 2l o Ml BE7 (e 15 3 24
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Z#% . Binhai International Convention & Exhibition Centre is located in the core
area of Tianjin Binhai New Area. It has access to a convenient network of transportation.
Its total construction area is 120,000 m’, including indoor exhibition area 40,000 m’, and
convention facilities 7,500 m’. The Centre can host exhibitions, conferences and large-
scale events. Since it was put into operation in Dec. 2003, it has hosted 126 conferences or
exhibitions, including the Summer Davos Forum (World Economic Forum) in 2008.
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5] 21. The “New York Healthcare & Beauty Exposition” consists of both domestic
experts and consultants in healthcare and beauty industry, whose experience and expertise
combined guarantee the credibility of this significant event as well as the orientation of the
training and education programs, and international professionals from accredited training
providers, whose professional qualifications and well-tailored concepts along with their
admirable corporate training experience become the driving force as well as the spotlight of

“New York Healthcare & Beauty Exposition” .
SHFE . CAABESTIME S RS i N BT ORME S S AL G RBR] LA
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Follow-up: Do It Yourself

1. Translate the following passage into Chinese.

The domestic experts and the international professionals would never come to such an
event with “doubtful feet and wavering resolution”, thus ensuring the quality and success,
and simultaneously leading a charm and romance to “New York Healthcare & Beauty
Exposition”.

2. Translate the following passage into English.

R AN RIS, B X, B ERER T 2RO ORI AN
IR . | S CEROy H EA A BRI Z [R5 7 g b
M H, WELRCIEREEREG . LI RSN “XUmbs” M4, ETE
HEI SN PR T AT RRBIPERT, BEE R IR PRR 55 R A AT .

Homework: Practice Makes Perfect

1. Try to find the English versions of the following MICE names on the Internet.

(1) HE E BRI IR Sl Y 2

(2) [ BRAE T e 2 R Y2y

(3) Kt A i 24 i i &

(4) LR E i Bz st 5 R 5 i 2

(5) T [l PR 4 A = KR e R e W 2

(6) Tl VG FE B I 25

(7) 2023 25 19 Jadb ot E PR a2

(8) 2023 _I-¥fg [ B h AN YA 25

(9) 2023 5+ Jm bt E PR G dl i Y 2

(10) 2020 H[E KHAL T 52 5 15 R 2% PECC FEPR 5 5 4
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2. Translate the following passage into Chinese.

Some organizations send brochures, more detailed descriptions of seminars, biographies
of speakers, entertainers, or presenters, maps and directions for the site, and menus.
Brochures for exhibitors and vendors must include a map of the exhibit space, booth

dimensions, exhibit hours, setup and breakdown hours, and advance shipping information.

3. Translate the following passage into English.

KAEMHT AL (MICEC) A T RH B AR S HIX, WIS, 3
SBfise, A, SHIHER 35.62 JF0rK, @ASREA 10 00K, A s 1R

KBS N R Y AR 3 5 K B Z AN YE X8, . 7000 I oK S BRI . T2
2000 AR EIT .

Horizon Extension

sEEREILC

accessible location by T 2R B Hl A

advance set-up PERTA

airport/strip shuttle service HLI7IZE RS

attendance SN (OEZEENSWE SRR S F4£KS
H5AN)

attendee YW SNESmE (— B REE S SRE. S0
FFAR,, HAEIESER )

auditorium style ALt XA )=

booth size JEA T

complimentary arrangement 4¢3 31 H ‘224

controlled admission FRHIAL

deposit reservation PREFTT

display case JETR AR

double-decker RUZJRAL (AL )

double-faced panel BT AR

exhibit designer/producer HITE AR

exhibitor manual Z e T

facility JiE Vi L Bl e B 1A it

FHC AR N T AR KSR AL B AT
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floor plan
focal point
give-away
hall

host country

labor cost

late tear-down

layout of the stand
magnetic board

move-in

move-out

multiple-story exhibit
new product introduction
off-site event

on-site registration
overflow arrangement
padded chair

permanent stage
physical requirement
portable wall

press room / press center
product/machine demonstration
sample fairs

scaled drawing

service desk

set up

show break

space rate

square feet
stacking armchair
teardown

valet parking

UFI (Union of International Fair)
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1. The registration process, like any other step in putting together a meeting and
convention, is very important.

Al B AR —4F, RPN R 2L

2. Careful planning and skilled organization are required to prevent advance registration
from creating more problems than it solves.

N T B SR A A B T RS TR R, (AR ) S AT AR T
HAIRH L

3. ... the primary incentives to register early are the avoidance of standing in line for on-
site registration and the guarantee of reserved tickets for events that might become sold out.

SRR F2 b b S v] LAk S 7 W ) HEBA S e, DA SRR R 2eTm 3l i
S, e Est.

4. If you can budget better for your food functions, you can save quite a bit from your
budget.

AN AE S A LR AR UOT IR PR, IRARR 2 1 IR — 2T 3

5. ... you may also want to use color coded forms with one color for staff, one for
exhibitors, one for presenter, one for full registration, one color each for the one-day
registration so they can all be spotted and tallied easier.

PRI T AR AR R g i 038, FROTo BN | Jery . RS . &
PG F M H S aF ARSI, DT RSP FSEH %K 5% .

6. Therefore, airlines stationed personnel right at the terminal for assistance, which will
offer peace of mind for your attendees who use credit cards.

P, (CHRRRIXAS TR ) {25 23 o) AT IR e 2 st L 55 22 HE 1 AR A D34t
0y, AT RIERE SRR S 23 B

7. ... the benefits of online registration really outweigh the disadvantages.

------ L2 2 A R T

8. The process of site selection goes from broad to narrow. Cost and convenience rank
well before the other factors in the eyes of the meeting and exhibition managers.

etk AR R — D R B NAB 4/ INE B I Fe o X2 ORI B8 23 SR I A B
KA, RS ISR A R R T A A 3R

9. ... be away from the traffic, from the hustle and bustle. ... in close proximity to hotels
or other housing facilities, thus providing easy access to sleeping rooms for attendees.

------ L S AN , - e VT I SOHARAE 75 B0, T2 5 2 4R D5 (A9
RS
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10. If you send us your registration form and registration fees within two weeks, it is
still possible for you to get one booth.

TSR EAE PR R SS TE W I 2, b JeAT nl BEAH S — DALY

11. It’s a good idea to offer them something substantial to eat rather than leaving them
on their own for dinner.

R 2 28 SR AT TS i — B S R AE RO R, AN LA T 1 A DR [ e

12. Choosing a suitable venue is the common wish of the organizer, host and participants.

P ME S RS RHEE | RE NS S E IR R,

13. Where would be a nice location for our household appliances exhibition?

FATTEZE I B 2 P P 25 B etk 7R 1 LA 53 7

14. It would be an easy, convenient access for show attendees, exhibitors and freight
delivery.

XTZRAG . SRERMGTYEEHARUL, XM EIRE AR

15. There are about 15000 products on display. The exhibits are mainly new products
which have been produced by various factories.

AR AL 15000 Ry, 2R e EEIRAAT KB

16. Cancellation will only be accepted in writing before the stipulated deadline. All
cancellations will be subject to a 30% cancellation charge.

YBOT JR Ao b A0 T4 F DT A I X4, BB B9 R T ST 30% Y IR
Tk,

17. The nine-square-meter booth costs at least RMB23,000 yuan per unit while the six-
square-meter booth is at least 17,000 per unit.

9 VI KBRS 2.3 IO AR, 6 FIrkmy a2 1.7 ToT AR,

18. The client company should be open to suggestions regarding the style and location
of the event and the type of event program.

KT R | eosi i MR Ay, & A Rz iz W BUE L

19. The common complaints of exhibitors are that the closing hours of the exhibit hall
are unscheduled and that they are assigned in another hotel than the delegates’.

Z: ST 3 HEL A R T IR ) 22 iR = I BR A, B AR AT 2 HEE 5 2R A
[l B B AR A A

20. The Internet will continue to drive the development of the global event management
industry. Meeting organizers must use this dynamic technology quickly and accurately to
ensure that their event remains competitive throughout the 21st century.

MR R AR AR S A R o A BNV R A TR o 2 e SR N AL AU i ity M) FH X
— ARWTHRRHAR, BORAE 21 s b O HSE S ) .
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