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(D Coates, A. E., Hardman, C. A., Halford, J. C. G., Christiansen, P., & Boyland, E. J. (2019).
Social Media Influencer Marketing and Children’s Food Intake: A Randomized Trial.
Pediatrics, 143(4), 20182554 https://doi.org/10.1542/peds.2018-2554.
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T OCHPRSEAET MR R, DLEARIZA R FHLER Brawl Stars ) IS 1L
BAE (IZAE S B EL 5 i Beast Lab 2 2024 Chinaloy BTOB ; “H
PS5 Beast Lab #5451, #1444 Mr Beast Lab HEETe R4 B ),
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W &3 HRILA, MO E N T30 WAL . ARYEA s,
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Bom b, (AFEIELS 82200 B g IR AR E, AT AR R
R AL BN 14 T2 A Daniel Wellington ( LA i #% DW ) &
— AR L) R Y LA E M, DW TS 2.5 J7 36Ty R B BE
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(D Podcastle A BA, T £ 55 A o] e LA B Ath ] PR 967, 2025 4F 6 F 10 H 1%
J, 20254 7 H 1 HHK:Z H https://podcastle.ai/blog/how-much-money-does-mrbeast-
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G GBS @ RHEIRR, BN S SERA R, X
PSR TE TR 2200 B R, R LT A Rl AR BRI T 1 8%
AN, DA € SRR 5 R 5 R T 1 44 1) TikTok 52 [ 2T AT 3 - SAAGA
B ( Charli D’Amelio ), £ 105t Rk 5k 22 H.5), M8 22 PHEFIFME
FE RO 22 A VO B SNSRI, X R R 1 Bk 2
JAZ FNPEEAL,  MTTHESR T AT W2 A R R R . #2025 4F 7
A, A8 - SRR EIIA T 1.56 [C Bkl 2z, R4, RAH - i
TR BRSO P VR X 212 T 3 3 5 003 22 1 5 25 S S S B A | S B
S0 HARWe?

. QUL - Brzeditl Bk &

ML 522 B SIE T “HEFE 28R (parasocial relationship ), %]
IR “E UL (opinion leader ), ANV T M 22 W1 TR, BN
FLEE SR TR, S8l TR0 E RIS SR, © W LAERE, 5
D21 1) B Sl el A AT R A8 -5 X6) 7 i 7 R — b AR S AR 37 P I A sl N e )
CHEALSOCRT . A MOCRIE I, (ER 22l WA MLLR I . 2
S5HEMERE S, B A OS5 M Z MRS —F R R, ik
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(D Mardon, R., Cocker, H., & Daunt, K. (2023). When parasocial relationships turn sour:
Social media influencers, eroded and exploitative intimacies, and anti-fan communities.
Journal of Marketing Management, 39 (11-12), 1132—1162. https://doi.org/10.1080/0267
257X.2022.21496009.
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JIAUTPR IR 5440, (5 648 TikTok. Reels. Shorts, BUikufi &
#Challenge, @2Jilf 2284l “FHHEILE]” (Duet ), AWM EREMI, £
N[5 20 R O 228 AR, B o BRI IE B — B2 RCR, ez n X5
ARG . BIRE . ANEIRE . SRS ZIREIE, PSR U P AR RN 2
1) UGC i, PIZLF—RAIERNL, B “waE” 1§57, 2 HEFA
Wiz . i T HALHE Instagram Close Friends, Discord IlR45#% . Telegram
#f . Facebook Group., Irik @ IGHEniit &, SR LRIEE . MLk
FRAFGL . TR, MWWt 21T 54T H &0, RiEAHE YouTube
Membership, Patreon. OnlyFans, Ko-fi, 43T ¥} 22 AL iS00 354 5 AL 22
FE TGS . B H —XF— Zoom MIMEWN, TR 22 S “THE”. T2tk
BIANE . B FERZEAH (Instagram Question Sticker ) AR T HAZERE, “
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WIS ERNE 2T . S5 B E %, BS54 HE),
N T 22 (T KRBT LT 58 22 2 (A1 5C ZR TR L ) 19 15 DAL
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S5 WL DTG Sh 45073, FEARAT I L B B N R Y RIS, kg AT
Ml P T 205 S RE . AT B A OTE TR 2210 S T BE TG Ak Rl
(B, SRR ST AU I T M 220 LT 58, LT 1l W
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2 — AT, INESFRZEN “#hanfu DURZERE . IO, 1 H 3280
257 BRI+ @mochihanfu 75 TikTok FH4HA 67.1 Jiky 42, BEE B SC
{24 & Dazed £ 2023 4K Mochi Hanfu ( @mochihanfu) %) A Dazed 100
f23& A2 %1 (100 Beauty 2023 ), #RBEUMBTEL I DR SEF 5 SAUTFRE T
PR, ©ZMTE i 2R AR S LI TSRO . — R AR
W& T — R G IR SRR, AR AR 2 e A R A, JF
BREAEA LIRS . XA AR R TOURBISENN, 3038 2 Hh P
TSRS 7. ZRE SR RS, IR S A 22 TS
R, ARy BEm), SRk 22 S 5K, B, MhresfiiER 2m
PUARCT , [IE TV 22 AW S 25 AT RN IR], 33X b B Bl 38 i 1) 3
P T R E SO SO LR A AT ARG Rk . = R ARG . bR R
TikTok # i AUBEUERRE , B S S0 TIES . BRERS AR SRR, [RIREA
WIRTCE ., eSS 5L MBI, o “DURPEIR”, @i

(D Dazed, 2023. Meet this year's hottest emerging creatives from the world of beauty.
Retrieved on July 1, 2025 from https://www.dazeddigital.com/beauty/article/61573/1/
meet-this-years-hottest-emerging-creatives-world-of-beauty-dazed-100-2023.
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Z 5, WIEE T REFAFEXAEE . T2 HRE a8 Mo i T 5, R
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AR T DUIRSCARIEHE -
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S5, Wb R R SR G DA DRy S B, — RS S
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B, RS E AW SRR, EDURFEE B /NS
FREAY

LUBER S BB WAz iE, 2P 6 NAREERTE . B2 sy
sk SRR OCHES 12, [ 2023 45, “HEAT” (China Travel ) Bk
SN LL R A RS AN E W LL R i % DL Vieg, FIALM . ERES



